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O1_A foreword

Message from the Chalrman

(35 The Sopra  Steria Group’s  future
success and performance depend
on the confidence that it inspires in its
clients, its employees, its sharenolders,
and all of its partners, both private
and puplic It s only through an
honest, fair approach towards them
that we are aple to grow. L)L)

This confidence stems in particular from the fact that
we follow rules of conduct: after consulting the Board
of Directors’ Nomination, Governance, Ethics and Cor-
porate Responsibility Committee, | took the decision to
combine these rules into a Code of Conduct to be is-
sued to all Group staff. The Code illustrates the Group’s
commitment to observing the most stringent standards
in all of our business activities.

This Code should be a mobilising factor for our or-
ganisations, helping ensure ongoing improvement in
our behaviour. The goal is to build even stronger rela-
tionships between managers and staff, centred on our
common values: focus on customer service, professional
excellence, respect for others, team spirit, proactive ap-
proach, and openness and curiosity.

There is no substitute for common sense and striving
for a personal ethic based on respect and respon-
sibility. Our values will be your best guide towards
identifying the correct approach. However, as this
Pierre Pasquier Code sets out the Group’s commitments with a list of
Chairman of the Board of Directors clear and specific principles, it will assist staff in decid-
ing how to respond in particular situations.

Since the Code of Conduct represents a fast track to-
wards progress and excellence, compliance is a matter
that concerns all of us.
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O1_A foreword

Message from
the Chief executive Officer

Cyril Malargeé

Chief Executive Officer

(05 Disseminating the Sopra Steria Group
Code of Conduct and ensuring
compliance with the rules set out are
the responsibility of management and
are part of an overall commitment
that concerns everyone across all
entities of our Group. L)L)

The Executive Committee and | are counting on each and every one of you
to apply this Code of Conduct to your work.

You can contact the Group Internal Control Management if you have any
questions about how to implement this Code, or for help in making the correct
decisions when carrying out your duties.

Together, driven by our values and confident in our actions, we are now in a
position to move forwards - with enthusiasm and determination - in pursuit of our
goal: to help businesses and services evolve by channelling the full potential of
the digital revolution and harness technological innovation to achieve economic
efficiency and human progress.

sopra S steria
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O1_A foreword

Aboutl the code of conduct

What is the Sopra Steria Group Code of
Conduct?

The Code of Conduct sets out the Group’s
policy for preventing and fighting corruption
and influence-peddling.

It lists and describes the various types of
behaviour to be adopted by all members of
staff, both internally and with our stakeholders.
It also acts as a point of reference to guide
you in your decisions.

The Code of Conduct is not intended to provide
an answer to every ethical question that may
arise. It lays down the fundamental rules and
guidelines that should govern all your deci-
sions. Additional information may sometimes
be needed to gain a better understanding of
a particular subject.

The rules set out in this Code do not replace
the national and international legislation and
regulations that apply in each country, with
which the Group complies insofar as these
rules are more stringent.

If need be, the principles of this Code can be
adapted, clarified or supplemented in consid-
eration of local legislation and regulations, or
where there are other codes or charters that
apply locally.

Whom does this Code concern?

Each and every one of us, without exception.
It applies to all directors, managers, staff, and
company officers of Sopra Steria Group SA
and the companies under its control.

All Group staff members, regardless of their
role and geographic location, and all company
officers, are personally responsible for imple-
menting the values and principles set out in
this Code and following the rules specified. This
Code is disseminated across the entire Group,
including via the intranet and at trai- ning
sessions.

Managers have a particularly important role
concerning their teams in terms of upholding
the Code of Conduct, as they must exemplify
its values, promote awareness, follow the rules,
and ensure that others follow the rules.

Therefore, everyone is responsible for reading
and taking on board this Code, and demon-
strating judgement and common sense when
responding to the various situations that may
arise.

sopra S steria
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02 Our fundamental principles

Our values

The Group has six core values
that guide its activities and its
relationships with all stakeholders.

v

v

v

v

v

v

Focus on customer service
Respect for others
Proactive approach
Professional excellence
Team spirit

Openness and curiosity

Respect for basic rignts

For almost 50 years, the Group has been built on solid and
sustainable fundamentals, based on ethical principles and on
the defining values that represent it.

In line with these values, the Group is a signatory of the United
Nations Global Compact and upholds the ten principles in relation
to human rights, international labour standards, environmental
protection, and anti-corruption.

The 10th principle, in particular, asks businesses to work against
corruption, rejects corruption in all its forms, and calls for a
zero-tolerance policy to be applied in this area.

sopra S steria
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Observance of local laws
and regulations

The Group is present in many countries, which means many different laws,
rules and cultures apply.

The Group complies with the laws and regulations in force in the countries
in which it operates, and expects the same of its staff.

The principles and rules contained in this Code may not correspond exactly
to local laws and regulations. In such cases, where local legislation or
regulations specify more stringent anti-corruption standards than the Code
provides, the local legislation or regulations will take precedence. However,
where the rules of the Code are more stringent, these will prevail.

Preventing and fignting

corruption and
Nfluence-peddling

The Group prohibits all forms of corruption and influence-peddling across
all of its activities. The Group complies with international conventions
against corruption, as well as the anti-corruption laws in the countries

in which it operates.

The rules of the Code of Conduct are aimed at preventing and fighting
corruption and influence-peddling. The Group requires its staff to follow the

rules of this Code.

sopra S steria
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03 _Definitions

wWhnat s corruptiond

Corruption is generally defined as an activity whereby some-
one who holds a specific role, either public or private, seeks/
offers or accepts/concedes to any form of unfair advantage/
consideration, at any time, with the aim of carrying out
or refraining from carrying out an act which falls directly
or indirectly within their role or is facilitated by their role.
Corruption involves both the person who corrupts and the
person who is corrupted.

Be aware that simply promising or conceding to an offer for
something of value could constitute an act of corruption.
A mere attempt also counts as corruption.

Violations may concern government officials, public sector
staff or elected representatives, as well as those working
in the private sector. Corruption can be carried out by a
person as part of a private or public role.

The law makes a distinction between active and passive
corruption.

Specifically, active corruption relates to the actions of
the person offering or granting the unfair advantage.
This means that the person in question is taking the in-
itiative to act or is conceding to a request, regardless
of the point at which this happens (before or after the
benefit obtained in return).

Example: On behalf of a candidate company in a public procurement
process, offering to a Regional Council member and Chair of the Bid
Committee to meet the costs of personal expenditures.

Passive corruption relates to the actions of the person
accepting or receiving the unfair consideration. This
means that the person in question is taking the initiative
to request or is conceding to an offer, regardless of the
point at which this happens (before or after the benefit
obtained in return).

Example: Accepting a gift from a supplier in return for favourable ac-
tion in connection with the placing of an order.

Bribes are the most widely known form of corruption.
These involve offering payment in exchange for a favou-
rable decision or unfair advantage. However, corruption
can take other forms, as shown in the examples provided
in this Code.

sopra S steria
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03 _Definitions

INFLUENCE-PEDDLING?

Influence-peddling is generally defined as the practice of offering
someone an unfair advantage to abuse their influence, whether
genuine or supposed, in order to obtain special treatment, jobs,
contracts or any other favourable decisions from an authority or
public service. The law makes a distinction between active and
passive influence-peddling.

Active influence-peddling relates to the conduct of the person
who suggests to a third party holding an influence, or accepts
an offer from a third party holding an influence, to make use
of that influence.

Example: Hiring a public sector official as a consultant to help the company
obtain a favourable decision from the authority, by virtue of this person’s in-
fluence over the decision-maker at the authority.

Passive influence-peddling relates to the conduct of the per-
son who holds influence and offers or agrees to use it.

Example: Agreeing to abuse one’s influence over a public sector official to
ensure that a contract is awarded to the Group.
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CONTRACTS,
AGREEMENTS AND
PUBLIC SECTOR
OFFICIALS

Corruption and influence-peddling are prohibited in both
the public and private sectors. As the Group’s activities
have a significant role in the public sector, its staff must
demonstrate a higher level of scrutiny as regards public
contracts and agreements, as well as in their dealings
with public sector officials.

Public contracts-agreements with state governments or
with national, regional or local public bodies-are subject
to strict rules and procedures.

The Group is committed to ensuring that all its activ-
ittes comply with the laws and regulations governing
the purchase of goods and services by governments,
including laws that prohibit any attempts to influence
public authorities’ representatives. The Group is com-
mitted to following the rules and procedures for public
contracts that apply in the different countries in which it
operates, and carries out regular monitoring to ensure
these procedures are being followed.

All bids, public contracts and public agreements are
reviewed by the relevant entity’s Legal Department, in
accordance with Group rules.

The Group renounces all forms of corruption and influ-
ence-peddling towards public sector officials, whether
from an authority or a public service.

04 Our rules
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04 Our rules

The concept of a public sector or government official is given a broad definition so as to
include all persons who hold public authority or work for a public body, all political party
candidates, and/or all companies wholly or partly owned or managed by the State or by
a State representative.

The following persons are deemed to be public sector officials:

» Any person who holds a legislative, administrative or judicial mandate, whether
by election or appointment.

» Any employee, agent or representative, member, officer or elected or appointed
employee of a government, ministry, ministerial or presidential cabinet, par-
liamentary assembly, national, regional or local authority or entity reporting
to such an authority, whether devolved or decentralised, government agency,
regulatory or administrative authority, or commission with the power to impose
sanctions.

» Any manager or employee of a publicly-owned company which is State-con-
trolled or a public service concession holder.

» Any manager or employee elected or appointed by an international public
organisation (e.g. the United Nations).

» Any person acting in an official capacity for or on behalf of a government or
ministry, administrative or judicial entity, government agency, or international
public organisation.

» Any politician standing for public office.

» Any other person deemed to be a public sector official by virtue of the laws
and regulations.

sopra S steria 13



04 Our rules

_In practice

When dealing with public sector officials, Group staff should act with
integrity and transparency.

It is prohibited to offer anything to a public sector official that
constitutes or could constitute a personal advantage for that person
or their close family or friends (gifts, services, job offers, etc.).

All bids submitted and contracts entered into in a public procurement
context must abide by the internal rules and procedures, particularly
with regards to prior review by the Legal Department.

Question

As part of a consultation process for obtaining a
public contract, | am preparing a bid for a contract
for the Group. A representative with close links to
the client has offered to provide information about
the assessment criteriac and the bids submitted by
competitors, in return for paying a commission.

K Can | pay this commission?

Answer\
No.

Retain evidence of this conversation and inform
your manager or Legal Department or your
internal control manager.

Question

| understand that the Group should not offer gifts to public
sector officials or anyone closely connected to them.

However, am | allowed to buy a gift for these officials using
my own funds, to thank them for their help in obtaining Ct/

contract with the authority?

/ Answer
No.

This type of gift could be deemed illegal, irrespective of whether
it was purchased by yourself, using your own funds, or by the
company. By giving such a gift, you would be taking risks not
only for yourself but also for the Group.

sopra S steria 14



04 Our rules

Question

| am going to participate in an international
trade show at which the Group will be exhibiting.
We plan to give out promotional items featuring
its logo.

Does this contravene anti-corruption laws and
Group rules?

An&we?\

It is permissible to give promotional items to clients, and even
to public sector officials, as long as the purpose of these items
is to promote our brand or our goods and services. However,
always make sure that the value of these items is moderate and
complies with the internal rules on gifts and invitations. It is also
important to ensure that all expenditures are duly logged under
the corresponding accounts in the accounting records, in the
interests of transparency and record-keeping.

Conflicts of interest

A conflict of interest can arise when a member of staff carries out an
activity or holds a financial, commercial or personal interest, whether direct
or indirect, that may interfere with the Group’s interests.

Personal interest may concern the actual member of staff or their close family
or friends, their business partners, or an organisation in which they occupy
a position (voluntary or paid). Personal interest may consequently affect their
judgement and/or decisions.

A conflict of interest can contribute towards corruption, influence-peddling,
and/or other types of violations, if not handled correctly.

sopra S steria




_In practice

It is important to remain alert to any potential
conflicts of interest. You should inform your man-
ager and/or your internal control manager of
any situations involving a conflict of interest, or
a potential conflict of interest.

It is recommendable to seek advice from the
internal control manager for your entity to find
out how to handle these situations.

If you become a member of the board of directors,
or you take up office at a company that is a
competitor, partner (supplier or subcontractor), client
or prospect of the Group, you should first inform
your manager and your internal control manager.

Question

solution?

\_

04 Our rules

The Group rules and the purchasing procedure
must be complied with in all situations. In particular,
it is not permitted to support or place an order
with suppliers or subcontractors where there is an
existing or unmanaged conflict of interest (family
relationship, share ownership, etc.).

If you may be in a situation where there is a conflict
in fulfilling one of your positions of responsibility
(an association or political group, for example),
it is important that you notify your manager and
your internal control manager of this situation, and
that you have no involvement in any decisions
that directly or indirectly concern the Group.

My brother runs a printing company for promotional documents and they
are known for providing a high-quality service.

As | am responsible for organising an information campaign, can | ask
him to undertake this project, since his company offers the most attractive

Amswer\

You can send him a proposal. However, Group rules and purchasing
procedure must be complied with and followed in full, including the
bidding and competitive tendering process. You should also make
your manager aware that you have a family relationship with this
potential partner, to ensure that the decision is made objectively
and transparently. Finally, you should have no involvement in the

decision-making process.

Question

| am standing for elective public office in my local area.
How should | handle this activity with regard to my colleagues and

my place of work?

/

/Amswer

First of all, you should inform your manager and/or your internal control manager.
You must not use Group funds or resources, including telephone, paper, post
and any other company property, to carry out or support your own political
activities. Furthermore, it is not permissible to carry out political activities in the
workplace. In addition, you cannot act or appear as a representative of the
Group when taking part in your own political activities.

Lastly, you must take care not to create a conflict of interest.

sopra S steria 16



04 Our rules

PARTNERS, SUPPLIERS AND
SUBCONTRACTORS

The Group may use the services of various
partners, suppliers and/or subcontractors.
In line with its values, the Group is committed
to building a relationship based on trust,
transparency, respect, longterm commercial
ties, and business ethics.

As it is present in many different countries,
the Group expects its partners, suppliers and
subcontractors to comply with all international
treaties, laws and regulations that apply in
each of the countries in which it operates,
with particular emphasis on anticorruption
laws and regulations.

It is important that the Group’s suppliers and
subcontractors are committed to complying
with the Sopra Steria Code of Conduct of
Suppliers and Partners, which mirrors the
rules and undertakings of this Code. They
should also ensure that their teams and/
or their own suppliers and subcontractors
commit to these undertakings.
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_In practice

You should follow the Group'’s rules and purchasing
procedures, in particular with regards to third party
due diligence, the bidding procedure, and the se-
lection criteria.

Internal rules on purchasing should be followed,
and the associated checks should be organised
and implemented.

All relations with partners, suppliers and subcon-
tractors must be formally recorded in an agreement
which must be reviewed and approved by the Legal
Department and must incorporate the anti-corruption
undertakings specified in the Code.

The Group rules and the purchasing procedure must
be complied with in all situations. In particular, it
is not permitted to support or place an order with
suppliers or subcontractors where there is an existing
or unmanaged conflict of interest (family relationship,
share ownership, etc).

You should document, archive, and record for all
contractual relations and payments made and/or
received under the corresponding accounts in the
accounting records.

In view of its structure, the Group does not intend
to use the services of commercial intermediaries.
Any agreements with commercial intermediaries or
business facilitators must first undergo specific checks
in accordance with the Group rules and applicable
decision-making levels, including review by the Legal
Department.

sopra S steria 17



ifits and

Gifts and invitations are advantages of any kind,
whether given or received, whether direct or indi-
rect, and whether to or from a third party (supplier,
partner, subcontractor or client). They especially
include presents and miscellaneous items, meals,
drinks, accommodation, travel, tickets for shows,
concerts or sporting events, training costs, and
membership fees (e.g. for a club).

Without imposing a strict ban on gifts and invita-
tions as a concept, particularly where the aim is
to follow hospitality conventions and/or promote
the Group’s image, it should be remembered that
such gifts and invitations should be strictly rea-
sonable and kept within certain limits. They must
not influence decisions, nor must they compromise
independence in the performance or evaluation
of the service provided, whether as a supplier
or as a client.

Whether they are given or received, all gifts
and invitations must comply with the following
principles:

»  The cost must be reasonable or modest.

» They must comply with Group rules and
principles.

» They must be directly linked to the promotion
of the company’s goods or services and/or
serve a professional purpose.

»  They must be given or received with full trans-
parency to the company.

04 Our rules

NvItations

» They must not take the form of cash or a
cash equivalent (e.g. purchase tokens, special
discounts).

» They must never place you in a position of
indebtedness or seek to place the recipient in
a position of indebtedness, particularly during
critical periods of decision-making or bidding
procedures or the awarding/negotiating of
contracts.

It is important to always keep a written record
of the gift and any evidence (e.g. invoices or
receipts). Likewise, all invitations should be duly
recorded and evidenced.

sopra S steria 18



04 Our rules

Gifts and Intations

As A guide to help you decide
whether to give or receive a gift,
an invitation or any other kind
of advantage, ask yourself the
following questions:

» |s it for a legitimate purpose?

» Does it comply with the laws and
regulations?

» Does it comply with the Code of Conduct
and is it in the Group’s interestse?

» Am | in any doubt concerning the
decision | have made or will make?

» Would | feel uncomfortable if my
manager or my family and friends were
informed of my decision, or if it became
public knowledge ¢

If you are in any doubt, you can seek advice
from your manager and internal control
manager, who will look into aspects such

as the specific circumstances of the gift.

sopra S steria




_In practice

It is permitted to give or receive promotional items of token or modest
value, such as products featuring the Group’s logo or the logo of
a supplier or provider.

Invitations to cultural or sporting events may be acceptable, provided
they are on a one-off basis and of reasonable value, are not liable
to influence decision-making, take place in the presence of the
client or supplier, and are not extended to the family members of
the persons concerned.

It is strictly prohibited to give or receive gifts to or from national and/
or foreign public sector officials, or international government officials,
irrespective of the significance of the gifts and/or the circumstances.

Question

While working on a project with a private sector
client, | have been invited out for a meal.

Is this allowed?

04 Our rules

Yes.

Amswer\

As long as the value of the invitation
IS appropriate and reasonable.

Question

A supplier has invited me and my partner for
a weekend trip attheir expense, to attend a
sports competition abroad. May | accept?

/Answer

No.

internal control manager.

Accepting this type of personal invitation would not comply
with the Code of Conduct. You should politely decline the
offer and report the situation to your manager and/or your

sopra S steria
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04 Our rules

Donations, philanthropy

ana sponsorsnip

The Group can lend its financial or material
support to a social, cultural or sporting activity
or project, to promote the company’s values and/
or to publicise the brand and company image.

These operations must benefit events or projects
that are consistent with the company’s values
and be in line with Group rules and principles.
They must not be used to exert undue influence
on decision-making, whether public or private,
in the company’s favour.

» Donations are benefits given in the form of
money and/or contributions in kind. They are
granted for a particular purpose, whether
for research or training or for a charitable
or humanitarian objective.

»  Philanthropy campaigns can only be run if the
Group is not receiving and/or is not perceived
as receiving any tangible consideration in
exchange, other than the promotion of its
image.

» The expenses incurred in relation to spon-
sorship campaigns are for the purpose of
promoting the company’s brand image. Spon-

Question

K Can | do as they ask?

sorship therefore has an explicit, reasoned
commercial objective, and the consequences
must be quantifiable and in proportion to
the initial investment.

_In practice

It is advisable to verify the governance compo-
sition in advance, as well as the names of the
directors and founders and the purpose of the
beneficiary arrangements.

These campaigns should be arranged with full
transparency, and recorded for accounting pur-
poses according to the internal rules, indicating
the beneficiaries.

It is not permitted to use Group resources, as
financial donations or contributions, to support
political activities or parties, candidates or
political roles of local, national or international
scope, in any way whatsoever.

You should never use the Group’s premises or
equipment for political activities.

| have been asked by a client with whom we are currently involved
N a bidding procedure to make a donation from the Group towards
a charitable organisation connected with music; they have family
members on the board of directors.

No.

To do so could be considered as an attempt to influence the
decision-making process. The simplest solution is to refer the matter
to your manager, compliance manager, and Corporate Responsibility

Answer \

Department, to ensure Group procedure is followed.

sopra S steria 2]



04 Our rules

~acilitation payments

The Group is committed to fighting corruption and influence-peddling
in all its forms. To this end, the Group opposes all payments from third
parties which do not correspond to a genuine service, for which the
amount is not duly justified, and which are not recorded in our accounts.

Facilitation payments are unofficial payments, in small amounts, made
directly or indirectly to facilitate or expedite certain administrative pro-
cedures, in the normal course of business, for example applications for
permits, visas or customs transit.

The Group does not allow facilitation payments, regardless of whether
or not they are permitted under local laws. The sole exception to this
rule is the situation wherein a staff member faces a threat or danger to
themselves and/or their family, and has no other solution than to allow
this type of practice.

Question

| wish to obtain a software export licence from the authorities in an
exposed country. All the necessary documents have been supplied
and the forms have been completed. The official has no reason
to refuse the licence but he is delaying the process and leading
me to believe that a small contribution could speed things along.

\ How should | respond?

Answer \

You should refuse his offer and alert your manager
and/or your internal control manager. Facilitation
payments are prohibited by the Group, irrespective of
whether or not they are tolerated under local laws.

sopra S steria
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04 Our rules

Lobbying

Lobbying can be defined as actions and interventions
aimed at influencing laws, regulations or the introduction \
of standards or public decisions, in the interests (gener- 1

ally business interests) of an organisation, company or
individual.

connection with its activities. In particular, the Group does
not grant any kind of support of a financial or other nature

towards political parties, politicians or political initiatives. .l

However, the Group reserves the right to participate in
dialogue accompanying the development of regulations
in the countries in which it is present, and to participate
in working meetings of professional organisations; these
activities are performed by General Management or with
full transparency to General Management.

The Group does not intend to organise any lobbying in \

|

@
-

_In practice

If you think your actions could resemble lobbying, or your
advice could influence laws, regulations or the introduction
of standards, you should quickly alert your manager and/
or your internal control manager.

.

Any lobbying by staff must comply with all professional
ethics rules currently in force and must be duly declared
to General Management.

Group staff should take care not to create any conflict of
interest situations in connection with lobbying.

Whilst you may participate in political activities, you may
only do so in your own name, outside of your working
hours and outside of your professional life.

I» N /N I;

s

=
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04 Our rules

Accounting records

Specific attention should be paid to recording of actions for accounting purposes.
Finance, Accounting and Treasury are the departments most closely concerned;
however, all staff could potentially be affected and should remain mindful.

Purchase orders, time declarations, expense claims, contract registrations, status
reports on services carried out, and delivery reports are all finance-related items.
All actions should be duly recorded and documented. Each of these items or
documents should be drawn up in accordance with the rules and procedures
that apply within the Group. Account-keeping and transaction records must be

complete, accurate and objective.

_In practice

All actions should be duly authorised under the
rules that apply within the Group entity concerned.

You must follow Group rules and decsion-making
levels as applicable within your entity.

If you are in any doubt with regard to recording
an action or declaring a transaction, speak to
your manager.

Question

the person who made this error.
What should | do?

-

If you do not understand any action recorded,
request an explanation along with all associated
documentation.

Inform your manager if you believe that an entry
or a declaration does not accurately reflect the
corresponding transaction, or if you notice an error.

Report any irregularities to your manager, internal
control manager and/or Finance Department.

| have discovered that, after an accounting error, costs for services provided
have been assigned to a different project from the one concerned.
The client has not realised and | would not like to cause problems for

Answer

You must act transparently and tell your
manager and/or your Finance Department.

sopra S steria 2/






05_Implementation

Use your judgement

You should use your judgement and act with integrity,
by asking yourself the right questions:

» Do my actions or decisions comply with the law and
the Code of Conduct, and are they in alignment with
Group values?

»  Could my actions or decisions have a negative impact
on my company?

» Am | prepared to take responsibility for my actions
or decisions with full transparency?

» Am | prepared to speak openly about it with my col-
leagues, family, and friends?

v

Would | feel comfortable if the situation was made public?

Seek advice

Do not leave yourself with unanswered questions or problems.

If you have any doubts or queries, do not hesitate to seek
advice from your manager or the Legal Department or
internal control manager for your entity.

There is also a training system in place to ensure that all
staff familiarise themselves with the points covered in the
Code of Conduct.

sopra S steria
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05_Implementation

RAlse concerns:
whistleplowing procedure

If you observe a violation of the Code of
Conduct, or an attempted or successful act
of corruption or violation of the law, whether
this has already occurred or is yet to occur,
you can make use of the whistleblowing
procedure. You can raise your concerns with
the internal control manager for the entity
or Group.

Details of the internal control managers and
the whistleblowing procedure can be found
on F2F.
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05_Implementation

SaNCctions

Any violation of the Code of Conduct may result in discipli-
nary action, depending on the degree of severity, including
dismissal.

In most countries, any act of corruption and/or influence-ped-
dling, whether active or passive, even if simply an attempted
act, is liable to result in legal sanctions, for example criminal
sanctions, both for the perpetrator and for the company.
By way of example, the sanctions for corruption and in-
fluence-peddling under French law and its extraterritorial
application are as follows:

» A fine of up to 1 million Euros for individuals or 5 million
Euros for legal persons or the equivalent of twice the
amount earned through the unlawful acts.

» Prison sentences of up to 10 years for natural persons.

Other sanctions may be incurred, such as exclusion from
public contracts, revocation of civil liberties, prohibition
from standing for election, prohibition from engaging in
a commercial or industrial profession or public function,
confiscation of assets, and publication of the sanction.

The party responsible may also face civil liability action to
obtain compensation for the damage caused.

Finally, there may be other sanctions that apply under the
corresponding legislation and regulations.
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